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Uno studio del Pew Research Center svela le abitudini di chi possiede un iPad o un altro tablet negli Stati Uniti. La maggior parte delle persone lo usa per controllare la posta e per navigare, solo il 17 per cento legge libri. Ma il 53 per cento ogni giorno s’informa usando il tablet e il 30 per cento dichiara di passare più tempo di prima sui siti d’informazione.
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HOW PEOPLE USE TABLETS AND WHAT IT MEANS FOR THE FUTURE OF NEWS
 
HIGHLIGHTED FINDINGS IN AN INFOGRAPHIC OR SLIDESHOW
 
Eighteen months after the introduction of the iPad, 11% of U.S. adults now own a tablet computer of some kind. About half (53%) get news on their tablet every day, and they read long articles as well as get headlines. But a majority says they would not be willing to pay for news content on these devices, according to the most detailed study to date of tablet users and how they interact with this new technology.  
[image: http://www.journalism.org/sites/journalism.org/files/u29/Fig-1_-Daily-News-Users-04.png]The study, conducted by the Pew Research Center's Project for Excellence in Journalism in collaboration with The Economist Group, finds that the vast majority of tablet owners-fully 77%-use their tablet every day. They spend an average of about 90 minutes on them.
Consuming news (everything from the latest headlines to in-depth articles and commentary) ranks as one of the most popular activities on the tablet, about as popular as sending and receiving email (54% email daily on their tablet), and more popular than social networking (39%), gaming (30%), reading books (17%) or watching movies and videos (13%). The only activity that people said they were more likely to do on their tablet computer daily is browse the web generally (67%).
The survey also finds that three-in-ten tablet news users (defined for this study as the 77% of all tablet users who get news at least weekly) say they now spend more time getting news than they did before they had their tablet. Just 4% say they spend less time while two-thirds (65%) spend about the same amount of time.
A third (33%) of tablet news users say they are turning to new sources for news on their tablet, sources they had not turned to on other platforms such as television or their desktop computer. And, more than four in ten (42%) say they regularly read in-depth news articles and analysis on their tablet. 
Tablet news users also say they now prefer their new devices over traditional computers, print publications or television as a way both to get quick news headlines and to read long-form pieces.
Whether people will pay for content, though, still appears to be a challenge, even on the tablet. Just 14% of these tablet news users have paid directly for news content on their tablets. Another 23%, though, have a subscription to a print newspaper or magazine that they say includes digital access. Thus, the percent of these early tablet news users who have paid either directly or indirectly for news on their tablet may be closer to a third. That is a much higher number than previous research has found more broadly of people paying for digital content.
Still, a large majority of those who have not paid directly for news on their tablet remains reluctant to do so, even if that was the only way to get news from their favorite sources.  
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These are some of the findings of the study, which probed at three different levels the behavior of 1,159 tablet users and 894 who consume news on their tablet weekly. The study, conducted in the summer and early fall of 2011, assessed the penetration of tablets and the general activities people use their tablets for across a representative sample of the U.S. population. The study also probed deeply into how tablet users get different kinds of news and information on these devices and asked them to evaluate their experience using the device, including how that experience relates to other platforms.
One reason early tablet adopters may have integrated the devices so significantly into their daily lives is tied to the demographic profile of the tablet-owning population. In general, they are middle-age, higher-income working individuals who follow the news more closely and more frequently than the population overall.
[image: http://www.journalism.org/sites/journalism.org/files/u29/Fig-3_-Apps-Have-Not-Taken-Over-01.png]The study also finds that these early users turn to the internet as their main source for news much more frequently than the public overall, and they have a strong preference for reading and listening to news rather than watching it-again much more than the population overall. Fully 71% of tablet users prefer reading and listening versus 45% of all U.S. adults.
The way these tablet users consume news, though, may surprise some. When it was launched, many observers believed that the tablet might help change the experience of news consumers and the economic ground rules of digital news consumption. That belief was based on the sense that people would consume information on tablets largely through special applications or apps that provide content from a favorite news organization like the New York Times or one's local newspaper. Users would download the apps, which news organizations might be able to charge for, and which could make advertising more appealing.
The study reveals that, so far, while about two-thirds of tablet news users have a news app on their tablet, the browser, carried over from the desktop experience, is still the more popular means of consuming news. A plurality of tablet news users (40%) say they get their news mainly through a web browser. Another 31% use news apps and the browser equally, while fewer, 21%, get their news primarily through apps.  
There may be reason for news organizations to continue to develop and promote their news apps, however. Those tablet news users who primarily use apps for news are the most avid consumers of news on tablets. They consume news more heavily, and in more different ways. They also report higher levels of enjoyment and learning from their news experience.
The study, executed by Princeton Survey Research Associates International, involved a survey of the general public and three separate surveys. The first was a general population survey. The next two surveys were conducted with a Pew Research Center panel of more than a thousand tablet users. The panel was developed through interviews with 40,000 U.S. adults. A telephone survey was conducted with 1,159 tablet users and 894 tablet news users, and a web-based survey was conducted among a select group of those news users about their news habits over the past seven days. (For more information, please see the About the Survey box below.)
Among the other major findings:
· The revenue potential for news on the tablet may be limited. At this point just 14% of tablet news users have paid directly to access news on their tablet. Another 23% get digital access of some kind through a print newspaper or magazine subscription. Still, cost is a factor, even among this heavy news consuming population. Of those who haven't paid directly, just 21% say they would be willing to spend $5 per month if that were the only way to access their favorite source on the tablet. And of those who have news apps, fully 83% say that being free or low cost was a major factor in their decision about what to download.
· Brand is important on the tablet. Whether an app comes from "a news organization I like" is as prevalent a factor in the decision to download an app as is low cost. Liking the news organization is a major factor for 84% of those who have apps. In addition, among both app and browser respondents surveyed about their behavior over the last seven days, the most common way by far to get news headlines was by going directly to a news organization's content. Fully 90% of app users went directly to the app of a specific news organization, compared with 36% that went to some sort of aggregator app like Pulse. And, 81% of those who went through their browser accessed news headlines via a direct news website, compared with 68% who went through a search engine and about a third (35%) that went through a social network.
· Substitution is already occurring to large degrees. Fully 90% of tablet news users now consume news on the tablet that they used to get access in other ways. The greatest substitution is occurring with news that people used to get from their desktop computer. Eight-in-ten tablet news users say they now get news on their tablet that they used to get online from their laptop or desktop computer. Fewer respondents, although still a majority, say the tablet takes the place of what they used to get from a print newspaper or magazine (59%) or as a substitute for television news (57%).
· Incidental news reading is prevalent on the tablet. Nearly nine-in-ten (88%) of those who read long articles in the last seven days ended up reading articles they were not initially seeking out. In addition, 41% went back and read past articles or saved articles for future reading.
· Those who rely mainly on apps for news, 21% of all tablet news users, represent a kind of power news consumer. Close to half of this group say they now spend more time getting news than they did before they had their tablet (43%). That is more than twice the rate of those who mainly go through a browser (19%). App users are also more than three times as likely as browser news users to regularly get news from new sources they did not turn to before they had their tablet (58% versus 16% for browser users).
· Word of mouth is a key component of tablet news sharing. Fully 85% of those who get news on their tablets said they had talked with someone about a long article they had read there. This is more than twice the percentage who say they had shared articles electronically. Some 41% of tablet news users say they share news through email or social networking at least sometimes. And when a select group was asked specifically about their behavior in the last seven days, again about four in ten say they had shared news content through social networking sites or email.
· When it comes to ownership, many see the tablet computer as more of a household device to share than as a strictly personal one. Half of those with a tablet share it with other members of the household. And the iPad still dominates the market-81% of tablet owners in this survey own the Apple product.
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About the Study
i report s based o findings from seven suneys conducted inthe summer of 2011

The overall portai o tablet computer users among the general public s based on aggregated dta rom five elephone
surveys conducted on andiines and cel phones June 30-July 31, 2011 with national sampies of aduts ages 18 and cder
iingiinthe continental Urited States. Iterviews were conducted with 5,014 adults, incucing 504 who use a tablet
‘computer. Atota o 3,150 nterviews were completed with respondents on alandine telephane (including 293 with
tabletusers) and 1,864 with those contacted on acell phane (including 211 wih table users). Th data are weighted o
produce a finalsample thatis representative o the general population of aGuls in the continental United States.
Interiews were conducted inEnglish under the directon of Prnceton Survey Research Associates Intemational. The
‘marginof sampling erro atthe 95% confidence levl is pus or minus 5.5 percentage points for esuits basedon the
total sampie o ablet sers.

‘Detaled discussion of tablet usage, ncuding news consumption and habis, came from two aditonal sunvers.
‘conducted with aduis inthe Pew Research tablt user panel, created specifically for this study. This panel was
‘Gevelopec b re-contacing people who previously Ioentiiedas Nawing 2 tablet computer n arge-scale survey effort
tnatinterviewed more than 40,000 adults earir this year. AQUTs iving in some parts of the U.S. werenot included in
the sample for the panel, but the demographic characterstics and basic usage patters of ablet users from ths panel
were very close o the pofie of tablet users from the nationaly representative suney.

Twosueys were conducted with the Pew Research tabletuser panel. The firstwas  telephone survey conducted on
Iandines and cell phones Juy 15-30, 2011, Interiews were conducted with 1,159 members of the panel (635 by
Iandine telephone and 524 by celllar telephone), nducing 894 who get news on thei tablt weekly. The data are-
welghted tomatch the cemographic profile of tablet sers from the nationally representativ surveys. The marginof
sampling error at the 95% confidence level s plus or minus 3.5 percentage points for resuts based on th total sample
of tabletusers and plus or minus 4.0 percertage points for resuits based on tabiet news users.

Tne second was a web survey conducted September 6-19, 2011 This select roup was derived from members of the
Panel who getnews on thei tablet at east weekly and ndicated they would be wiling o b re-contacted by emailor
‘another survey. A totalof 300 tablet news users completed the web survey. The margin of sampling eror athe 95%
confidence eve is plus or minus 60 percentage points forresults based on the otal sample of tablet news sers.

Bothsurveys with the tablet user panel were conducted in English under th direction of Princeton Suney Research
associatesInternational.

Formore detail sbout these surveys, see the Sunvey Methodology.

‘Comtributors: A number of individuals worked on this stucy. Amy Mitchell of the Prject for Excellence in Joumalism
wrote thereport. Tom Rosenstiel of PEJand Leah Chvisian of the Pew Research enter on the People and the Press
closely ecited the report. Mitchell, Rosenstil and Chitian along with Scott Keeter of the PRC and Mike Molizycki an
independent contractor designed the three sunveys. Princeton Survey Research Associates ntermationsl executed the.
three surveys. Alsoat PJ, Laura Santhanam, Morica Anderson an Mahvish Shahic Khan provided data cearing,
‘analysis and number checking and Dana Page managed communications and design. At the PRC, Michael Keegen
Gesigned the graphics and Russell Heimich reated th sl show. Molly Roral copyeited. The stucy was produced in
collaboration with the Economist Group.

Notes on Terminology

Unless otherwise noted, “ablet users” refers to adults who own and use 3 ablet computer and “tablt news users”
refers totablet users who getnews on thei tablets atleastonce » week.





